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Executive Summary
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& + YoY

stS 67.6 67.1 -1%

FIINI—TT1 I BE 30.8 32.5 +5%

UY—F -4 91 MEEE 36.8 34.6 -6%
5o L#aFI &% 25.2 24.7 -2%
(o LEeFIZmER) (37.3%) (36.8%) (-0.5pt)
== 21.7 21.8 +1%
=HEMLR 3.6 2.9 -19%
(EXRAIRR) (5.3%) (4.3%) (-1.0pt)
EBITDA*1 5.3 4.3 -19%
(EBITDAY—-3Y) (7.9%) (6.4%) (-1.5pt)
TRl i 3.0 2.9 -2%
FEtkECRETS MEHHFIES 1.4 1.2 -14%

*1: EBITDA : BZF% + RMEZE + ONAEIE
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